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THE BRAND STORY
There are over a billion girls in the world.
Girl Guiding and Girl Scouting is the place they need to be the best they can be.
For over 100 years we've been the only global movement geared entirely to every
girl and any girl. In places local to them - safe from judgement, stereotyping and 
violence - girls learn by doing, make friends and have fun.
Free to make what they want of all that the Movement offers, girls can reach for 
their full potential. They become happy and adventurous individuals, with the skills 
and attitude which are changing their community and their world.
Girl Guiding and Girl Scouting creates connected generations of capable, fair and 
daring girls.
AN EQUAL WORLD WHERE ALL GIRLS CAN THRIVE

L ‘2HISTOIRE DE LA MARQUE
Il y a plus d'un milliard de filles dans le monde.
Le guidisme/scoutisme féminin est ce qui leur convient pour devenir
 les meilleures qu'elles puissent devenir.
Depuis plus de 100 ans, nous sommes le seul mouvement mondial qui 
se consacre entièrement à toutes les filles et à chaque fille. Dans des lieux proches 
de chez elles, en dehors de tout jugement, stéréotype ou violence, les filles 
apprennent en faisant, nouent des liens d'amitié et passent de bons moments.
Elles sont libres de faire ce qu'elles veulent de ce que le mouvement a à leur offrir 
et ainsi atteindre pleinement leur potentiel. Elles deviennent des personnes 
heureuses et audacieuses, avec des aptitudes et attitudes qui changent leur 
communauté et leur monde.
Le guidisme/scoutisme féminin crée des générations connectées de filles capables, 
loyales et audacieuses.
UN MONDE ÉGAL OÙ TOUTES LES FILLES PEUVENT S'ÉPANOUIR
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LA HISTORIA DE LA MARCA
Hay mas de mil millones de ninas en el mundo.
El Guidismo y Escultismo Femenino es el lugar que necesitan para ser lo mejor
que pueden ser.
Durante mas de 100 anos hemos sido el unico movimiento global orientado 
enteramente a todas y cada una de las ninas del mundo. En espacios locales - 
a salvo de juicios, estereotipos y violencia - las ninas aprenden haciendo, hacen 
amigas y se divierten.
Libres para hacer lo que deseen con lo que les ofrece el Movimiento, las ninas 
pueden alcanzar su pleno potencial. Ellas se convierten en personas felices y 
audaces, con las habilidades y la actitud que estan cambiando su comunidad 
y su mundo.
El Guidismo y Escultismo Femenino crea generaciones conectadas 
de ninas capaces, justas y atrevidas.
UN MUNDO IGUALITARIO DONDE TODAS LAS NIÑAS PUEDAN PROSPERAR

نرهدزي نأ تايتفلا عيمجل نكمي ثيح ٍواستم ملاع
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OUR COLOURS AND FONTS
Find out how to use our colours and fonts when creating documents and materials.

OUR COLOUR PALETTE
Consistent use of colours helps to ensure that all of our materials have a clear 
identity. By using our colours in your online and offline materials, you ensure that 
they are easily recognisable as part of the WAGGGS brand identity. For the JLS 2022
We are mostly using blue, yellow and teal.

PRIMARY PALETTE
Where we can, we mainly use the WAGGGS blue, yellow and teal.  
This ensures all our communications are recognisably and unmistakably WAGGGS.
SECONDARY PALETTE
When additional colours are needed we use the secondary palette. These are used for:
• Brand patterns
• Displaying infographics clearly or
• Adding energy/pace in longer documents or resources.
These colours should be used in smaller proportions to the primary palette. 

4



JLS 2022 Brand Guidelines

WAGGGS JULY 20225

COLOUR COMBINATIONS
This chart highlights the colour ‘
combinations which should be used
when creating online and print materials.
For maximum legibility, please ensure 
that only the colour combinations
hown here are used.

TINTS
Tints of each colour have been designed 
to add visual depth and flexibility within
our brand patterns and designs.
Only use tints of colours when creating 
patterns and infographics where multiple
colour options are required. 
Using pairs of colours that have strong contrast will make the design of information 
graphics more effective.

OUR FONTS
WAGGGS' fonts help to show a consistent visual identity in all that we do. 
There are two fonts that we use for all of our materials:
• Our main brand font, Lato, is clean, simple and practical. 
• We use Van Condensed for our headlines. This is an additional font to help 
your headlines stand out.
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THE JLS 2022
The hashtag that will identify the JLS 2022 is #Lead4Impact, and the word impact
will be present in the statement and symbolic theme of the event. 

We are looking to impact over 50,000 girls by empowering 500 girls to develop
leadership projects in the local communities, this means that we will be working 
with staff, volunteers and participants from all over the world. 

To have a greater impact on everyone involved in this event, it is very important
to be able to communicate in a way that is clear, inclusive and understansable. 
This online event will be delivered in WAGGGS four official langages (Arabic, 
Spanish, English and French) so it is imperative to keep that in mind when 
developing learning material and communications. 

We have the official logo in all four languages and have a team of interpreters 
and translators available to help us make sure every volunteer and participant
is receiving the information in the appropiate way for them.  
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THE JLS BRAND
This is the official JLS 2022 logo as well as some example of what can be done 
with it. The asymetrical star is meant to symbolise the word “impact” and how 
the words in the logo are creating an impact on the star. Please do not change
the colours to include any other than the three original colours of the logo.  

OTHER USES
The official logo can be changed in some situation and in specific ways, like 
making it all one colour for t-shirt printing needs or using the elements in the 
star for simpler designs, here are three examples: 
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USING THE JLS BRAND
When you create new material to share with your teams or anyone else related to 
the JLS, it needs to be on brand. This means you need to use our official colours and 
design elements. 

You should always include the official logo in the material you are making, as well
as out official hasthag #Lead4Impact when appropiate. 

You can also use individual elements from the logo to brand your design. Here is 
an example of using the spikes from the star to create a new design, used on a 
presentation for a training.    

Here are more examples of how to use an element of our oficial logo to 
brand the materials you make.

The Juliette Low Seminar (JLS) 
2022 will empower up to 
500 young women

The Juliette Low 
Seminar (JLS) 2022 
will empower up to 
500 young women
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OTHER DESIGN ELEMENTS FOR JLS 2022

Other design elements for the JLS 2022 include the zoom background, a head band
for Team Impact and volunteers to identify themselves, and social media banners. 
 

ZOOM BACKGROUND

SOCIAL MEDIA BANNERS 

HEADBANDS
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JLS COMMUNICATION WITH VOLUNTEER AND PARTICIPANTS

The main channel for communications about the JLS 2022 is “Campfire”, WAGGGS 
new e-learning and social platform and our new home for all things digital. 

Volunteer and participants will create their Campfire profile to access all of the groups, 
events and courses available for them. Since Campfire is a new platform that we are
all learning how to use it’s important to be supportive and patient of new 
users when guiding them through the steps to complete different tasks. 

An alternative way we have for JLS 2022 communications is our WhatsApp channels, 
each team of volunteers will have their own channel and there will be a general
volunteer channel. It is really important to know that WhatsApp instant messaging
is only to be used as a notification tool, meaning that messages sent there should 
only indicate that there is a new communication on Campfire that they need to check. 

For that purpose we have developed the following image in all four official languages.    
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JLS 2022 THEME

Meteor, also known as a falling or shooting star, is an object, normally a rock or dirt
that burns up when it enters the Earth’s atmosphere. Sometime the rock is big
enough to be spotted by people here on Earth, and the meteor can also burn up
without anyone noticing.

Meteor, Meteorite and Meteoroid are three terms that refer to the different stages
 in which a piece of debris travels through space and lands on Earth.

Stage 1 - When the object is in space away from the Earth, it is referred to as a 
Meteoroid.
Stage 2 - When it enters the Earth’s atmosphere, it becomes a Meteor.
Stage 3 - When the debris lands on Earth, it is referred to as a Meteorite.

The JLS programme will have three phases just like the Meteor!

This meteor image is part of the concept we are building for the three stages
of the programme and is available to use for branding purpose as well. 
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Stage Two – METEOR
You are now moving faster, and your Meteoroid breaks through into the Earth’s 
atmosphere. You are ready to participate in the JLS online – you have officially 
become a Meteor the moment you join your first session. You will have daily 
sessions from the 2nd to the 4th of December and the 10th to the 11th of 
December from either 9am UTC to 2.30pm UTC or 1pm UTC and 6.30pm UTC. 
You can choose which time suits you best. Between the 5th and the 9th you will 
have some patrol meetings with your mentor, some fun optional sessions and 
some self-guided learning to complete. You are on fire and getting closer to 
reaching Planet Earth and being able to create real impact.

Stage One - METEROID
At this stage you are away from the Earth and you will start your journey to create
impact on Earth. Your Meteoroid will be formed during the JLS launch party on the 
International Day of the Girl (October 11th) and you will continue along this 
Meteoroid journey until the end of November. 
During this time you will be doing some online courses on Campfire, meeting with
your Patrol under the guidance of your mentor and doing some optional sessions 
to get to know others who are on the JLS journey with you. Your Meteoroid is 
gathering momentum!
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Stage Three – METEORITE

Boom! You have made impact with Planet Earth! It’s been quite the journey so far 
and it’s now 2023. It’s your time to #lead4impact in your own communities. 
In this stage you will implement a 100 Girls Project with at least 100 girls aged 
12+ in your community. As a Meteorite, the impact you will make very much 
depends on the amount of energy you gathered during stage one and stage two 
of your journey – will you leave a lasting impact!

Spanish
meteoroide
meteoro
meteorito

French
météoroïde
météore
météorite

Arabic
كزينلا

باهشلا

يكزينلا رجحلا
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MERCHANDISE

The merchandise the JLS 2022 will have available are the following:

 

Cloth Patch Add Ons (Three-part patch)
300 to 500 – sent to participants.
These add ons represent the three 
parts of the JLS programme. 
They fit into the cloth patch and articipants 
only receive those parts of the 
patch for the parts of the programme that 
they complete.

 

T-shirt
100 sold online.
Either white with a full colour logo or 
coloured shirt with a single colour logo.

Cloth Patch
300 to 500 – combination of online sales 
and sent to participants.

Metal Pins
300 to 500 – sent to participants on 
completion of the JLS.

Cloth Patch Add Ons (Three-part patch)
300 to 500 – sent to participants.
These add ons represent the three 
parts of the JLS programme. 
They fit into the cloth patch and participants 
only receive those parts of the 
patch for the parts of the programme that 
they complete.
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JLS GLOSSARY

Notion will also be used to store documents and keep notes of the team’s 
meetings. An example of a document you can find on Notion is the JLS glossary.   

This is a list of words related to the JLS 2022 in all four languages, this tool can be 
shared with interpreters and translators to make sure key words are correct in all 
languages.

This is the link to our JLS 2022 Glossary:
https://wagggs.notion.site/JLS-2022-Glossary-de175059bc9b432bb5e767a27341f6b3
 

WHERE TO FIND RESOURCES 

To make sure you stay on brand when designing JLS materials we recommend
you refer to the JLS 2022 Volunteers Google drive where you will be able to 
find all the resources you need to stay on brand while getting creative. Every 
member of the team can also share their materials and resources.

This is the link to our JLS 2022 Google Drive:
https://drive.google.com/drive/folders/1RP7Sl-ksuTK6hBGlERcoLmd59CsVNbEG?usp=sharing 




